cast of Pelcfrig Opera. Replace the
* - shop-worn Bankura horse and insi-
 pid ashtrayswith the artistry of Bud- -
dhadev Kumbhakar and Ka]iﬂ&ds




simply
fnmt-enrl am:lvitiel of display, pro-
'3 i'noﬁon, and sales, buti.nthatwhll:h

‘ing official

dittoa government that purports to :

alleviate poverty. So the artisan is
often forced to sell directly for cash
when a buyer shows interest, evok-
ire and possible
disenfranchisement.

But elsewhere in the world,

n - whmtheremmularpmblemmf

the scenario is

 different, In Indonesia, for exam-
o ple, wood and stone carvers, scroll

4 .:_ N‘

ilversmiths and puppet
have not only defied

uncements of naysayers Bai

the pronot
buthave sﬂded to the island’s multi-
W closely’

ﬁth cnammsr and creative needs,

the systems of financing, material

ﬂ"ﬂf ‘supply, packaging, retail and trade
promotions

udolwm

Wlﬁlethemteunutmdym?
3 mﬁuﬂy‘ budgets assigned to pro-
. duction subsidies and training bear
‘the same stamp of an indiscrimina-

tzpnhr.y Thus, training camps for -
‘artisans, s

which enjoy periodic offici-

| @l jamborees, are often conducted

t

s deagn and sellmg advi-
ce have acce
within each craft form. Theonlycen
tralisation is in the priority, and

i commltmem

aspects.
' Like Tenochtitlan  pottery of

tly -~ Mexico, the hill crafts of Thailand
.and rattan ware from the Philippi-
.nes, ou:r own market success w:th

Hluming

d woes:
ent an ad d market
ment, where the state has played
decisive roles throughout the post-

independence decades, assisting
‘weavers and facilitating market
access. While its retail presence is

limited (Tantuja and Tantusree), it
is relati well defined. Thar it is
capable, if willing, to
dying traditions is w.n ‘documented
through the: soaring demand for
Balucharis.
Yet, hu:dly 30 kilometers from
ishnabpata — home of the magi-
cal silk weavers — traditional
dokrs ~ artisans and a nationally
acclaimed clay sculptor struggle to
survive. This despite the govern-
t ledgers whi tes‘l.ify to their

Tes ineurr-

er] on their beha.lf
Arguably, the challenge of crafts
is larger today, involving not mere-

1y maintenance of existing markets
_but creation of new ones.

lacklustre private sector — equally
near-sighted — is no match for the

‘enterprise dne finds in handloom

fact, saris repres: i

rejuvenate

A
While curators and pundits may
derlr]a torlay‘s ethnic crest, it
btedly has ‘a larger
audience where none existed
before.

* Conspi ion, at
leastfor the crafts isnul:tobefro“m
ed upon, Understandably, the
crafts have been wvulgarised; yet
what is not realised is that without

‘market acceptance crafts = will

gradually disappear from the lwmg

-landscape.

Marketing and sesthaﬂc debase-
me'm:, however, are not axiomatic.
After all, even the traditional arti-
san survived through sales, and not
necessarily by debasing his craft.
Adequate consumer studies would
surely have stalled the uncalled-for
y that is palmed off ~ at

gence of interest in traditional
handicrafts. However, the threat

large. And at stake is the very

now, man to survive with con-
siderable dignity.

On the other hand, this interest
could mean a fresh lease-of-life

past performances of marketing
and promotional intermediaries
have been largely auto-abortive.
So the present situation, pregnant
with ;ms:hi]iﬁes may nm y:eid
what it seems to promise.
Tobeglnmeh.thegeneralipur
ance about the defintion of tradi-
tional handi
Thrs has contributed to the inclu-

! Ovnr the past few years -
-ﬂ:arehaxbeﬂnamnceableresur ;

| of @a smugness born out of
“*faghionable-activism’ -

e iy
_and distribution. Pluﬁr. arts such
btmlitby-

looms

existence of the village artisan,
who, despite the odds, has, till

for traditional handicrafts. But

s is abysmal.

of products such as poor imita-
ﬁnus de Milp in ceramic, .
5 i ‘horse in  wood

e

4 ?’f-iInterference by de51gn

tive, but also fails to make an
- impression on the market. Short-
sighted bureaucratic concepts
lead to nothing but exercises in

futility. Changing market needs |

“are supposed to be the the reason

for such design intetferences. But.

' 'what these agencies fail to realjse
_ is that the needs of a consumerist
soc:s ‘are in a process of perpe-
ge far beyond the arti-

sans comprehension.

The problem stems from the
‘patronising attitude of those who
have been led to believe that our
traditional aesthetic sensibilities
are of an inferior variety. Asacon-
sequence, traditional crafts have
given way to kitsch, Conscious
alteratidn and organised interfer-

. enceare Lmamounttovandahsm

Ho Ty is inevi
And itisa continuous process, Pro.
gress irreversibly = alters
fabric of a given society, and han-

dicrafts ‘— 'a manifestation” of

socio-cultural and reh'gious mores

'me»fchm;e, Change as a

-subtle mys, which stem from the
artisans’ own social and aesthetic

R

is slow and is tangible only

in retrospect and can be explain- -
‘ed with reference to demngraphlc £

— cannot remain immune to this

progress affects and ' |
the form of a given craftin B

compu!mns The pace of such

the

& sphinx in tarrms
ta, Chrm in bauk and so on.

Addmuu.a].ly crafts, in a
ies,
havemﬂnrylmpamuwe]l InlIndo-
nesia for example, the national airli-
ne deliberately advertises a craft
theme. Tourist hotels jn Thailand or
Menco n]y heauly on artifacts to
5 the
blank walls of the mm'ist lodgas in
this state bear testimony to the
impoverishment of our pat silpis,
and indeed of those who might have
benefitted from a more holistic
vision,

Sigart Toads ol

Calcutta pavements. :
of production isattribut-
ed to non-supply, when the empor-

ium demands home-delivery to the

city warchm n:mmﬂmo from artisans whp
cannot n expen-
ses. An additional complication ari-
ses from the appeasement of dié"
i L o e
tas regardless accepta-
bility. The question is not what is,
butwhatcanbe.

Ultimately, it boils dmm to the
issue of leadership, the strength to
re:l?rk a lyltem at e:diu only for
it

There are at lenst ﬁve musemsf

Yet, underneath the callous

and q'n.ical official-speak, like a
subterranean spring, Bengal crafts
" thrive in many-splendoured abun-
* dance. The chase, of course, should

* to buy a com;
_ ther the state nor the absent artisan

- for it. Starting
\.,maglm'ates, Zilla panlhad Iu!ads

ies for- 1 items,

_ more than a dozen central and state

agencies and countléss autonomous
bodies with a craft mandate in Cal-
cutta, However, most of these are
top-heavy  with -administrators

zealously ;mmﬁng their turf with
scant - regard for programmatic
3 camiinati_nn.

The state-sponsored Experimen:’
tal Workshop Cum Research Ceti-
tre at Baruipur, in charge of introdu-
cing new designs and materials to
traditional artisans, is a case in

' -point. Here, artisans are trained

under artists, but their creations
get nowhere. The same can be said
about the exemplary pieces display-
ed in the districts for artisans to
draw ideas orinspiration from. Trai-
ning, delinked from production at a
‘marketable scale, has led to com.

- plete redundancy.

The state’s annual craft Mpen

- tion too does not draw an audience.

Although artisans vie. fur honour,

| thereis meam'e economic benefit as
. the event is held in-camera, and the
-entries are neither exhihwhed

sold. Trylsonemy it is impossi
item, since nei--

is in a position to claim ownership.:
‘Besides a failure mf\dsiua, Bengl] A

' crafts signify a crisis of personnel.

There is nobody who is accountable
from dmru.!t

tofr out-
nmnbu.r mprmeurm nﬁnlsm ;
and b “3' i

In 1909.Anandacmmmm i

- wrote; “Museum objects on the
- whole were not
; mudetobemmﬂasscmbﬁt
‘rather :

mamras




